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Key advantages; introduction;
contact details
Quick take on key advantages
 Automatically unifies internal and external sources into one portal, so knowledge workers don’t have to move
from one information source to another
 Aggregates content from various sources, structures it using Topic Maps and delivers it in a relevant format. Users
can then focus on analysing the content and gaining insights rather than searching for it
 Classifies both documents and people using Topic Maps, searching full-text documents, analysing trends and
patterns and delivering content in a relevant format to authorised users.

Introduction: company
Comintelli is a Swedish software company founded in 1999 as a spin-off from Ericsson. It is a leading provider of
information access software, with solutions for knowledge management and competitive and market intelligence.
Comintelli says its mission is to “create order in information chaos by filtering information according to users’ specific
needs”.
It has tens of thousands of users globally and customers include companies in a variety of industries, such as energy,
chemicals, healthcare, pulp and paper, pharmaceuticals, packaging, and telecoms. Customers include AkzoNobel,
Monsanto, SCA, Telia, Tetra Pak and UPM-Kymmene.

Introduction: product
Intelligence2day is an information access
platform that provides a single point of
access to information from multiple sources
(see Figure 1).
Awarded certification from the Strategic
and Competitive Intelligence Professionals
(SCIP), the software is designed for
knowledge management and competitive
intelligence professionals, to drastically
decrease the amount of time and money
spent on finding information. It is a
search-based application that automates
aggregation, classification, search, analysis
and delivery of unstructured content and is
designed to make knowledge workers more
productive.

Figure 1: Intelligence2day
Enterprise homepage
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In April 2014, they launched a cloud-based version of their product Knowledge XChanger, called Intelligence2day.
Knowledge XChanger was reviewed by Jinfo in 2014. The product is now just called Intelligence2day and is available
in two options:
 Professional: A standardised service available via the internet that includes basic information access functionality
and is ideal for groups of 1-20 users
 Enterprise: A customisable solution, that includes more advanced information access functionality, is ideal for
more than 20 users, scaling up to thousands of users.

Changes since last reviewed
The core functionality of Intelligence2day, previously Knowledge XChanger, remains the same. It is still a search-based
application that automates content aggregation, classification and distribution. The key new features introduced since
the previous review in 2014 are:
 One brand, Intelligence2day, is now available in two versions, Professional and Enterprise
 More cloud-based delivery options
 Enhanced out-of-the-box connectors to content, for e.g. Factiva and SharePoint
 New user-friendly interface with improved mobile capabilities
 New features are mainly in the area of visual analytics, heat maps and Tracker (statistics).

Development, product roadmap
Comintelli says they are focusing on augmented intelligence technology primarily via two main areas:
 Mobility: Being able to do more things in an easier way via mobile devices
 Machine learning: Geotagging, entity recognition and results clustering.

Value
 Increases relevancy: Information is filtered, organised and easily accessible in one place
 Improves decision-making: Users can spend more time analysing the information rather than searching for it
 Reduces information overload: The product saves time and money by increasing employee productivity.

Contact details
Comintelli
Kista Science Tower
SE-164 51 Kista,
Stockholm,
Sweden
Tel (Sweden): +46-8-663 76 00
Email: sales@comintelli.com
Website: www.comintelli.com
Twitter: @Comintelli

^ Back to Contents | www.jinfo.com		

- 3 of 19 -

© Jinfo Limited 2017

Comintelli Intelligence2day

Sources - content & coverage | April 2017

Sources - content & coverage
Jinfo’s view: sources
Those working in competitive intelligence need to be able to collect information, both internal and external, relevant
to their markets, customers and competitors, and analyse it to identify competitor activity and market opportunities.
Intelligence2day provides the tools to do this.
 Wide range of content formats supported
 The product can be customised for different users
 Robust workflow processes
Comintelli does not generally provide content to the user but consults with each customer to offer them a tailored
solution. Intelligence2day has ready-made connectors to a number of different content providers.
Internal content is added by employees (see Figure 2) and consists of internal reports, company profiles, newsletters
and other information. Internal sources typically include:
 Intranet
 Email
 LAN
 Office documents
 PDF
 SharePoint
 Experts
 Google Docs
 Internally published articles.
External content is delivered by external content providers and may include:
 News
 Market research
 Analyst reports
 Email
 Internet
 RSS feeds.
This means there is a diverse range of sources in multiple formats, including MS Word, PDF, PowerPoint, HTML and
audio. Comintelli addresses this by automating the process of aggregating and normalising the content,
making it searchable.
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Figure 2: Adding content to Intelligence2day Professional edition

Case studies of Telia and AkzoNobel
The following case studies highlight how the solution can be used:
Telia
Telecoms operator, Telia, needed access to relevant market information and analysis. It needed to manage both
external and internal sources, track the market and large amounts of news, reports, and analysis from industry analyst
firms, brokers and news providers.
They chose Intelligence2day Enterprise as their solution as it provided an efficient access point to all market
information sources through one interface. The Enterprise version takes information from all sources and personalises
it automatically, according to users’ interests. It also provided them with a flexible administrative interface for
managing users, topics, groups and layout.
The platform benefited Telia by increasing availability of business and market information, all in one place, that was
easily searchable and accessible. It also saved them money because they were able to centralise the purchase of
information and had an easy-to-maintain system and everyone was able to access the information.
AkzoNobel
AkzoNobel is a large global paints and coatings company and a major producer of speciality chemicals. The company
supplies industries and consumers in more than 80 countries and produces a vast amount of information so market
intelligence is very valuable.
They needed to improve how market and business news and analysis was disseminated within the company with
a central repository to store all market intelligence and avoid duplication of efforts. They chose Intelligence2day
because of its flexibility and security features. The main benefits include having one central platform where all market
intelligence can be found, such as news about competitors and analysis work.
^ Back to Contents | www.jinfo.com		
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Classification functionality
Classification functionality is included in both Intelligence2day Professional and Enterprise. All text retrieved by the
Classification Engine will be automatically or manually sorted into topics according to a customised map of a business
environment. The Classification Engine is scalable and can handle thousands of documents every hour.
Browsing is based on how the information has been classified and will retrieve information that has been classified
into one or more topics.
Automatic classification triggers on keywords in the content retrieved and uses this to determine which topics the
content should be tagged to. Each topic is associated with a set of search algorithms or rules.
The classification of an article can be manually edited and refined by adding or removing topics. There is a special “flag
topic” that allows users to quickly classify or “tag” articles directly from the article page.

Topic navigation
Users can find information through a browsable list of topics called topic navigation (see Figure 3). Using point-andclick navigation, users can drill down through topics and sub-topics to locate documents.
A single article can be sorted into multiple topics and it’s possible to free text search within a selected topic.

Figure 3: Example of topic navigation

My alerts
Users can set up alerts in their personal interface and be notified via email. Alerts can be created to match keyword
searches or topics or a combination of both, which is a new feature. Users can also define the information types for
the alerts, like internal, external, profiles, benchmarker, matrix heat map, reports, charts and comments, as well as
frequency and time of the alert notification.
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Technology - search & user interface;
outputs & alerts; administration
Jinfo’s view: technology
Intelligence2day provides powerful workflow tools in a user-friendly environment, and having the two options of
Professional and Enterprise caters to both small and larger firms.

ü
ü

Easy to get started with the Professional version
Can create multiple dashboards in Enterprise

ü
ü
û

Enterprise is highly configurable
Enterprise offers visual analytics
Advanced search could be clearer.

The platform consists of seven main features:
 Responsive & personalised user experience
 Content aggregation
 Content management
 Classification
 Search
 Collaboration
 Visual analytics.
Intelligence2day Professional is a simple, standardised service available via Software as a Service (SaaS) that includes
basic information access functionality and is normally used by small to medium businesses or teams of 1-20 users.
Intelligence2day Enterprise is a highly configurable solution that includes more advanced information access
functionality and is normally used by 20+ users, scaling up to thousands.
Users can start with the Professional version and migrate to the Enterprise version if, or when, needed.
Intelligence2day can be delivered as:
 Public cloud (i.e. SaaS)
 Private cloud (hosted by Comintelli)
 Private on-premise (behind customer firewalls)
Intelligence2day is accessed with a user ID and password through a secured encrypted connection. Single sign-on is
also available with the Enterprise version.
Jinfo had access to both the Professional and Enterprise versions and the test sites contained automotive-related
demo sources, topics and some standard dashboards, to provide an overview of the tool’s capabilities.
This review will highlight some of the newer features introduced since Jinfo’s last review as well as the extra
functionality available within the Enterprise version.

Search and user interactions
Search functionality is available in both the Professional and Enterprise versions.
Users can find all information that has been published and stored in Intelligence2day by using Apache Solr, a fast and
scalable search engine. Text-based content is indexed and immediately searchable. The search engine indexes file
attachments. Faceted search picks out the most common topics, sources and file types which allow users to refine
searches by drilling down into the results. The search engine also allows for advanced Boolean search.
^ Back to Contents | www.jinfo.com		
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Enterprise also offers “field search” for more precise search in the title, summary, body, source, file or link.
The software includes intelligent search functionality such as “autosuggest” search queries, “did you mean?” for
spelling suggestions, and “more like this” to find similar articles.
Both versions offer a simple, user-friendly search box on the homepage (see Figure 4). Search results display a short
summary and highlight the search word in context. Results are sorted by date and relevance. Search results can be
saved and subscribed to via search alerts.

Figure 4: Search box on the Enterprise homepage
In Enterprise, the user interface presents users with a dashboard presenting information, such as articles and reports,
most relevant to a company. Graphical displays are a key part of the interface (see Figure 5). Different users have
specialised dashboards which can be defined by user type or role and are maintained by administrators. Users can
also browse content, displayed graphically, to the left of the dashboard.

Figure 5: Graphical displays highlight Trending Topics and Buzz show on the Enterprise homepage
Information can be published either as articles or profiles. Articles can also be flagged in the Enterprise edition and
feedback given via online voting.
The Enterprise version lets you customise dashboards and has visual analytics such as matrix heat maps and
benchmarker as well as the tracker, which offers usage and topic statistics. These features are outlined here:

^ Back to Contents | www.jinfo.com		
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Customised dashboards
A dashboard can be tailored to suit specific user needs. The content (see Figure 6) comes in the form of news channels,
Topic Maps, charts and other elements. Dashboards make it easy to access the information you want without having
to search for it manually or by using topic navigation. They can act as a hub for colleagues to discuss different
subjects, display published reports, specific topics or the most popular articles. They can be general in scope or focus
on a specific subject. You can have several dashboards or just one.

Figure 6: Example dashboard
The structure of a dashboard is made up of themes, layout, and objects:
 Themes define the aesthetics of the dashboard, with colours and fonts that can be customised
 Layout is the way you present your content and you can select different template layouts
 Objects are all the different components that can be placed on your dashboard and they determine how you
interact with the information provided by the system.
The themes in Intelligence2day are based on Bootstrap, an open-source collection of tools that are used for creating
web applications. It allows you to customise the look and feel of a wide range of things, so a theme can be set up to
match the graphical guidelines of your company.
There are 24 different layout templates and each one is made up of rows with different combinations of columns. You
could have lots of rows with many columns or only a few combinations of rows with different columns.

^ Back to Contents | www.jinfo.com		
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Objects range from article lists, charts and Topic Maps to chat windows. When you’ve selected a layout you can start
dragging objects from the menu on top and drop them onto the selected layout template. All objects have a header
with a default name which can be renamed. You can even remove the title.
Objects available include:
 Article lists and news channels
 Popular topics
 Topic Maps
 Alerts
 Shortcuts
 Top experts
 Charts
 Dashboard message
 Chat
 Event calendar
 Search box.
As well as more general and specific dashboards, users can create collaborative dashboards which can display articles
you want users to discuss. It can also contain a message board where experts can chat, as well as a list displaying
experts and their areas of expertise.
It’s easy to design dashboards in Intelligence2day. You just have to choose an object from the menu on top, drop it
onto the template and then customise topics and text.
Intelligence2day also uses responsive web design and adapts the layout depending on what platform you use,
whether it’s a mobile, tablet or PC. In the mobile version, every dashboard will only list articles and news channels in a
long list.

Visual analytics
The Professional version has a view called analytics
(see Figure 7) which displays graphical charts based
on the content.
The Enterprise version creates graphical charts
of selected search queries or topics over a period
of time to allow for easy comparison and trend
spotting (see Figure 8).

Figure 7: The Analytics feature in the
Professional version
^ Back to Contents | www.jinfo.com		
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Figure 8: Graphical charts in the Enterprise version
The following graph types are available:
 Overview: Five charts can be displayed
 Hits: Number of articles over time
 Sources: Horizontal columns of top sources
 Flags: Pie chart of flag topics
 Geolocation: World map
 Line
 Column: Table columns
 Area: Line graph with area under
 Pie chart.
Signal spotter is an advanced form of tag cloud. Tags are single words, and the importance of each tag is shown with
font size and colour. You can set time options, number of results to show and minimum word frequency as well as
block unwanted words.
Matrix heat maps let you analyse unstructured information. They dynamically visualise the number of hits in a threedimensional matrix format (x-axis, y-axis and scope). Each individual cell is represented as a colour, the more hits the
brighter the colour. Each axis can be either a topic or a date span (see Figure 9). Matrices can be saved, shared and
published.
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Figure 9: Matrix heat maps in the Enterprise version

Tracker
This allows the administrator to see trends and patterns, identify under-used sources, more closely match users’
preferences, and understand what content is used most. Statistics are logged per time period and visualised in graphs
and charts that can be exported.
The tracker module provides the following statistics:
 Users: Amount of registered users, emails sent, new alerts and number of clicks on external links. Current user
statistics and activity over the past seven days
 Knowledge points: Track trends, distributions and top users by knowledge points
 Feeds: Number of connected external feeds and top feeds by articles
 Dashboards: Total dashboard accesses in the system and top dashboards by usage
 Topics: Track top topics by usage and total topics usage in the system
 Articles: Amount of read articles and the total number of incoming articles, from external and internal sources.
Can also track top read, top commented and top downloads
 Searches: List all search queries by date and number of results.

Outputs
Alerts (instant, daily or weekly) can be set up in both the Professional and Enterprise versions. These will automatically
notify you when new articles or information is available. Notification is delivered via email, RSS or webpage to any
device.
Articles and reports can also be shared, exported and saved in my library for storage. Articles can be used to generate
reports and newsletters. There are several options for sharing with others including adding comments and discussing
the article with other users, add to my favourites to share the article with colleagues by email or print and export the
article to other formats.
With Enterprise, there is an add-on service that enables both one-time document transfers and SharePoint search
integration, as well as FTP download, import of XML-based feeds downloaded with FTP. Users can also enable onetime transfers from existing databases, for e.g. Lotus Notes and SQL.
^ Back to Contents | www.jinfo.com		
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Languages
Intelligence2day supports 50 languages using Google Translate.

Administration
Jinfo was not given access to the administration section in the demo version.
As well as the tracker, outlined above, the administration functions in Intelligence2day Professional are limited to
managing a dashboard and include:
•

Users: Can lists all users in a dashboard, set up email alerts for users and edit user profiles

•

Topics: Can add, edit and delete topics in one taxonomy

•

Feeds: Can add, delete or edit RSS feeds and Google News feeds.

In addition to the above functionality, Enterprise includes:
 Users: A new user can be created by the user or administrator. Automatic registration via NT authentication is
also possible. The system administrator can easily create targeted user lists and send messages to users. The
administrator can set up alerts for other users and manage batches of very many users, for e.g. to edit access
groups or roles, and of very many articles at once
 Topics: The administrator creates and maintains the topic hierarchy. Each topic can have a simple text description
associated with it. As new topics are added, new content will be classified according to the new topic rules. The
taxonomy hierarchy can contain up to four levels. The Classification Engine allows you to import and use premade taxonomies
 Roles: The administrator assigns each user a role and an access group(s) that defines what the user is allowed to
do. There are eight roles available in the system by default including system administrator, dashboard manager,
analyst, editor, publisher, reader, recipient and external expert. Every user must be assigned one role
 Access groups: Access groups control what content a user is allowed to see once logged in. Access rights are
defined for each article in the system
 Dashboards: The administrator can set up new dashboards, appoint dashboard managers, and connect
dashboards to access groups to define which users can see them
 Feeds: The administrator adds, edits and deletes content feeds including RSS and email feeds, LAN Import, FTP
download and XML Import.

What happens when you change supplier?
If you change supplier you are usually given a three-month grace period for the Professional version and one to five
years for the Enterprise version.
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Value - help & training; competitors;
development; pricing
Jinfo’s view: value
Intelligence2day provides a single point of access to a range of information tailored for each specific organisation. This
means knowledge workers need not keep moving from one application to another and allows more time for analysis.
 Intelligence2day has a user-responsive web design and can be used on a range of devices
 Aggregates content from a wide range of sources allowing you time to analyse the content
 Years of development have been invested in the product resulting in a sophisticated tool

Help & training
Comintelli offers good training and support materials via its customer reference library, (see Figure 10) accessible via
the help tab under the user’s profile. This contains how-tos, webinars, FAQs and help on user functions, including how
to find information, publish, personalise and analyse it. A section on tutorials is currently under development. There is
also a “latest updates” section with “what’s new in this version”.
Users can also provide feedback from within the system.
We were also given access to Comintelli’s resource centre which contained brochures, white papers, case studies and
videos which were very comprehensive.

Figure 10: Customer reference centre
^ Back to Contents | www.jinfo.com		
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Competitor landscape
There are several other companies in the competitive intelligence (CI) field offering a similar service to
Intelligence2day:
Northern Light’s SinglePoint integrates a company’s internal market research with licensed secondary research via
a hosted solution. The client licenses the content they want to include in the portal and Northern Light handles
aggregation, indexing and search, text analytics and user management. Their search engine applies consistent
indexing, taxonomy and text analytics across all sources.
SinglePoint is an appealing option for those who want the vendor to handle licensing for third-party data, especially
as they don’t have to worry about copyright compliance.
Knowledge.Works from Cipher Systems stores information in a central archive and is fully customisable. It supports all
stages of the CI cycle. The content repository is built on a relational database structure and allows users to categorise
and index data from the web, news databases and internal news sources.
The Intelligence Plaza software product from M-Brain markets itself as, “web-based market and competitive
intelligence software that automates routines and organises your data in one storage repository while enabling
information sharing and delivery to end-users”.
Intelligence Plaza is a good choice for organisations already using Microsoft SharePoint as it is strongly integrated
within a SharePoint Interface.
The strengths of Intelligence Plaza include the option to set up feeds from internal and external feeds of your
choosing, making each company’s view unique and tailored to its information needs. The package also enables each
user to tag chosen stories and you can choose a variety of delivery options.
The platform is also fully operational on all platforms from PC to tablet and smartphone.

Development plans
Comintelli says it is focusing on augmented intelligence technology, primarily via two main areas:
 Mobility (i.e. being able to do more things in an easier way via mobile devices)
 Machine learning, (i.e. geotagging, entity recognition, results clustering)
Figure 11: Comintelli on mobile devices

Pricing
Pricing starts from around £50 per user per month for the
Professional version. For the Enterprise version, customers
would need to contact Comintelli as pricing is dependent
on the number of users, but it averages around £60-80,000
a year.
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Other products
The following products reviewed by Jinfo may provide
comparable coverage:
Your Jinfo Subscription covers all content we publish, including the archive.
Simply click a link and sign in to MyJinfo to access the full report.
Content was accurate as of the date of publication (listed).

Product Review of Northern Light SinglePoint
Review published May 2016: https://web.jinfo.com/go/sub/report/2670
Jinfo’s view: sources

ü

Seamlessly integrates a client’s internal and
external research

ü

Time saved by avoiding duplication of
subscriptions and everything is centralised

ü

No need for a large investment to replicate
SinglePoint’s capabilities and the financial
liability that may be incurred from hosting
third party content on an enterprise
network

û

The portal is geared towards larger
organisations so the cost may be
prohibitive to smaller firms.

ü

Built-in collaboration tools encourage
the sharing of expertise within an
organisation

ü

Mobile apps useful when not in the office.

Jinfo’s view: technology

ü

Search technology developed specifically
for strategic business and technology
search applications including indexing and
relevance ranking

ü

Northern Light handles all aspects of
implementation, saving both time and
money

Product Review of Intelligence Plaza
Review published January 2015: https://web.jinfo.com/go/sub/report/2437
Jinfo’s view: sources

ü
ü

Highly integrated with SharePoint
Intelligence Plaza is highly customised
to the customer’s operating and business
environment

ü

Users/administrators can easily add new
information feeds into Intelligence Plaza

ü

Administrators can change elements of the
dashboard, as well as key topics, without
requesting assistance from the vendor

^ Back to Contents | www.jinfo.com		
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ü

Easy to use and robust graphing and
numerical capabilities

ü
ü

Intuitive administrative dashboard

û

Strong customer service ethic from the
Intelligence
Plaza team
Only negative points are that Intelligence
Plaza does not automatically come with
a predefined set of information feeds and
resources.
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Jinfo’s view: technology

ü
ü
ü
ü

Fully customisable
Simple search function
Powerful drill down
Customisable alerts

ü
ü
ü
ü

Powerful overview of markets

ü
û

Good online help

Multiple interfaces
Comprehensive training
24/7 support.

Jinfo’s view: value

ü
ü
ü

Flexible pricing packages
Potential to save time and cost
Good customer support

There are no built-in feeds; you do have to
customise everything yourself.

Product Review of Cipher Systems’ Knowledge.Works
Review published May 2014: https://web.jinfo.com/go/sub/report/2331
Jinfo’s view: sources

ü

ü

Knowledge.Works is not an “out of the box”
product and is customised to individual
client specifications - having no pre-loaded
content within the software limits in-built
bias

ü
û

Offers a more holistic view of the CI process
It is a time-consuming process to fully
implement the product (approx. 2-3
months).

Over 86% of clients renew their
subscriptions each year

Jinfo’s view: technology

ü

Strong on information gathering,
organisation and dissemination

ü

Automating report creation saves approx.
2-3 hours

ü

Ability to search internal and external
sources from one single point

û

Limited ability to visualise and map data to
monitor high level trends (Cipher have said
they are working on this).

ü

Provides a secure environment (utilises SAS
70 Type II certification)

û

Whilst the system automates the
information gathering process, the content
still needs to be checked for accuracy and
relevancy which takes time.

Jinfo’s view: value

ü

Having a central information repository
makes the CI process easier to manage &
saves time

ü

Knowledge.Works fosters collaboration
which is essential to the CI process

ü

24/7 access ensures data can be processed
quickly & effectively to retain its value

Sign in to your MyJinfo Account to access
past reports covered by your subscription:
Visit https://web.jinfo.com/go/my/ to sign in.
Contact support@jinfo.com for further information or assistance.
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Share this report
Your Jinfo Subscription enables you to share this report with
anyone at your organisation.
Email this report to colleagues.
You can place the report on your intranet if you subscribe
at the Consulting level. For assistance on understanding your subscription level or to
upgrade, contact support@jinfo.com
Did someone share this report with you?
Jinfo Subscription articles and reports can be shared with anyone at your organisation,
as part of the terms and conditions of your organisation’s Jinfo Subscription.
Stay informed about articles and reports you might be interested in:
 Register to receive the Jinfo Newsletter
 Get the RSS feed for any article category of interest
Request access via any full user of your organisation’s Jinfo Subscription. If you do not
know who that person is, contact support@jinfo.com for help.

Feed
For immediate notification of new articles and reports, subscribe to the
Competitive intelligence category RSS feed.

More resources
Find more articles and reports on categories covered in this report:
 Competitive intelligence
 Content management
 Information purchasing
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Product review of Comintelli
Intelligence2day
This Jinfo report (ISBN 978-1-78123-363-4) was published by Jinfo Limited in
April 2017 and was accurate as of that date.
The opinions, advice, products and services offered herein are the sole responsibility
of the contributors. Whilst all reasonable care has been taken to ensure the accuracy of
the publication, the publishers cannot accept responsibility for any errors or omissions.
Except as covered by subscriber or purchaser licence agreement, this publication
MAY NOT be copied and/or distributed without the prior written agreement of the
publishers. Product names used in this report are for identification purposes only, and
may be trademarks of their respective owners. Jinfo Limited disclaims any and all rights
in those marks. All rights reserved.

Jinfo Subscription
Jinfo supports your organisation’s information strategy
by providing unique and practical content, community
and consulting on information sources, technology and value.
A Jinfo Subscription provides customers with full access to everything we publish.
Customers can share individual articles and reports with anyone at their organisations
as part of the terms and conditions of their license. Some license levels also enable
customers to place materials on their intranets.
To learn more about Jinfo, visit https://www.jinfo.com/

Contact information
Jinfo Limited, 4-6 Station Approach, Ashford, Middlesex, TW15 2QN, UK
Telephone: 01784 605000
International: +44 1784 605000
Email: support@jinfo.com
Web: https://www.jinfo.com/
Registered Office: Delaport Coach House, Lamer Lane, Wheathampstead,
Herts, AL4 8RQ. Registered Number: 3754481
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